Topical Seminar on International Trade II :

 International Trade Communication

Fall 2006 Syllabus

Dr. In Ah Ha





Office phone: 542-1352



Course Number: I 325-1

Cellular phone: 011-322-9150


Lecture: Tuesday 2:00-5:00

Email: inahha2000@yahoo.co.kr


Office hour: By appointment

This seminar will address a range of topics that are pertinent to our understanding of international communication but are beyond the scope of introductory coursework, such as global infrastructure, global media marketplace, cultural globalization, global media, and the internet age. Focus throughout the course will be on the critical appraisal of theories and research, and an engaged discussion of your appraisal will be expected.

The following are required texts:

Thussu, D. (2000). International communication: continuity and change. London: Arnold.

Gudykunst, W. B., & Mody, B. (2002). Handbook of international and intercultural communication (2nd ed.). Beverly Hills, CA: Sage.

Course reading packet available from the copy center.

Course Content and Assignments

Your grade in this course will come from the following sources: one position paper, seminar direction, one take-home exam, one research proposal, and active participation in class discussions.

One of the most pressing issues for international communication researchers is the question of how best to conceive of international theoretically. Is it a system? Is it a collection of social relationships? How much do cultures matter? How much does the law matter? Early in the semester, you will write a short (no more than three typed, double-spaced pages) position paper in which you explicate and justify your theoretic concept of international. Your paper is worth up to 50 points.

Second, you will lead the discussion for one half of one class period. Early in the semester you will sign up for a class to lead. No later than midnight on the Monday prior to “your” class day, you will email to the class an integrated outline of the readings assigned for that afternoon, and a list of at least five good discussion questions. In class on your day, you will initiate discussion of the readings and direct the class for the first half of the period. Altogether, this assignment is worth up to 75 points.

There is no midterm exam but you will have a take-home final. You will receive the exam at the last class period, and the due date and time will be announced in class. The exam is to be typed and submitted in hard copy to my box (I will not accept emailed assignments). The exam is worth up to 100 points.

Your major assignment for the semester will be a detailed research proposal. You will identify your topic early in the semester, and I must approve it before you can begin. Your proposal will include a detailed warrant and review of literature, theoretically derived predictions, and a very detailed method proposal. Your proposal may not be for an atheoretic, exploratory study. I am expecting you to engage a theory or perspective and use it to derive testable predictions. This is not a methods class, so if you need assistance with methodological issues, let me know and I will recommend some resources for you. Like your take-home final, your proposal is to be typed and submitted in hard copy. You will also present your proposal in class at the last class meeting; more details on the presentation will follow. The paper and presentation together are worth up to 200 points.

Finally, your active participation in the course discussions is required. This will not be a course in which you can sit quietly and just take it all in. You will be an active participant by doing the assigned readings and taking part in an engaged in-class dynamic. You will be asked to offer your opinion on ideas, and your opinions will be challenged. You may also be asked to provide reasoned arguments in support of positions you don’t personally hold. Your participation is worth up to 75 points.

Grading Scale

A total of 500 points is possible. Your final grade will be determined by your total number of points. I do not apply a curve to any assignments. 

Course Schedule (tentative)

Date

Topic(s) and Readings

3/7

Introduction to international communication

3/14

Historical context of international communication

3/21

Approaches to theorizing international communication

3/28

Global communication infrastructure

4/4

Global media marketplace

4/11

Communication and cultural globalization

4/18

No Class: University Foundation Day

4/25

Contraflow in global media

5/2

Media corporations in the age of globalization

5/9

Media, war, peace, and global civil society

5/16

Transnational advertising

5/23

Differing traditions of research on international media influence

5/30

Communication in the internet age

6/6

No Class: Memorial Day

6/13

Student presentations

